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Annex II
Statement of Work

SUBJECT: Public opinion surveys and media market research (for 2022 and 2023)
1. PURPOSE
As a part of its regular activities Public Affairs Office (PAO) has an ongoing requirement for public opinion surveys and media researches in order to research perception of BiH public in a variety of issues. These surveys and researches are essential tool in order to develop PAO campaigns and messages in a way that will be most effective for different Target Audiences (TA) in BiH. 
Moreover, data from statistically relevant surveys is used as an assessment tool for the Althea mission’s periodical report towards higher commands as well as the annual Operation Assessment (OA).

Also, public opinion surveys and research of media landscape (TV, radio, print) in BiH is essential tool necessary for effective dissemination of PAO products (video and radio spots, as well as printed posters and billboards) as well as measure of effectiveness of each PAO campaign.
2. GENERAL REQUIREMENTS 

In order to fulfill these tasks, the following set of surveys and researches are required:
a) Nationwide face to face surveys: statistically relevant trend analysis of public opinion and surveys about issues of relevance to EUFOR.
b) Telephone surveys (CATI) for timely and quick research of selected topic relevant to actual political and security developments in the country.
c) Print Measurements: insight in readership of BiH print and online media (daily newspapers, magazines, and internet portals), essential for effective dissemination of PAO messages to selected TA through these channels.
d) TV campaigns monitoring: control mechanism to ensure that all EUFOR TV spots are aired accordingly on all contracted local TV stations.
3. SPECIFIC REQUIREMENTS

a) Two (2) nationwide surveys
· 2,500 random face to face interviews each throughout all of BiH municipalities. 
· The sample has to reflect ethnic and demographic composition of the country.

· The survey will include 10 questions, provided by EUFOR PAO.

· Results are to be returned in form of a book (with three (3) copies each time) and a data file in SPSS software format (three (3) copies of CD with data file each time). 

· The survey results in book format will show tables for each question by region, ethnic background and gender.

· The survey results in data (SPSS) file will include all demographic characteristics of the respondents (age, gender, ethnicity, education, income, region, political and religious preferences, etc.) 

b) Two (2) CATI (Computer Aided Telephone Interviewing) surveys:

· These surveys will be conducted when specified by EUFOR PAO.

· The survey consists of one thousand (1,000) respondents, sampled from 17 major cities throughout BiH (10 Federation BiH, 6 RS and Brcko District). 

· Surveys will be conducted via telephone, on a random sample (no GSM numbers).

· The survey will include six (6) questions, provided by EUFOR PAO.

· Results are to be returned in the form of a data file in SPSS software format (three (3) copies of CD with data file each time)

EUFOR PAO remains a sole proprietor of the data obtained from the above specified surveys (a+b). The Contractor is not entitled to disclose, share, or sell, any part of these surveys (including the questions and the data file) without a specific consent from EUFOR PAO.

c) One (1) Print Measurements
· Print measurement is to be conducted once a year, as directed by EUFOR PAO.

· The survey will be conducted by a daily diary method of research. It will include all daily, weekly, and monthly newspapers and magazines, as well as all the relevant internet portals (list to be provided by EUFOR PAO) that are available in BiH in local languages. This includes all major print media published in BiH, Serbia, and Croatia. 
· The survey sample will include no less than 2,500 respondents, sampled from at least 17 major cities throughout BiH. 
· The information is collected via the daily diary method.
· The sample has to reflect ethnic and demographic composition of the country.
· Targeted age groups are between 16 and 69 yo.

· Survey results will be delivered in electronic format as a data file, together with software for analysis.

· The subscription to the full service will include free annual software license.
d) Three (3) TV Campaigns monitoring:

· EUFOR PAO disseminates its TV spots on eight (7) main TV stations in BiH (BHT 1, FTV, RTRS, NTV Hayat, TV BN, TV N1 and Al Jazeera Balkans).
· Each TV campaign needs to be monitored in order to control if all the contracted TV stations are airing EUFOR spots in proper time slots and duration. The report is to include detailed information on exact airing time for each TV spot and each TV station. Report on TV campaign monitoring will be delivered in electronic format.
· The contractor needs to have capability of continuous program recording and storage for each of the seven TV stations specified above.
· Prior to campaign monitoring, EUFOR PAO will provide a detailed media plan with exact airing time of TV spots at each station for a specified campaign.
4. ADMINISTRATIVE REMARKS

a) Omnibus and CATI surveys: EUFOR PAO will submit survey’s questions to the Contractor for translation. The Contractor will translate questions and return them to EUFOR PAO for approval. After EUFOR PAO approval, questions will be returned to the Contractor for dissemination.
b) TV campaign monitoring: EUFOR PAO will submit a detail media plan for dissemination of TV spots to Contractor, prior to each campaign.
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